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Detailed Action 

This office action is in response to the correspondence received on July 7, 2005. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

Claims 1-40 are rejected under 35 U.S.C. 102(e) as being anticipated by Scott et 
al (US Pat No: US006338094B1), hereafter referred to as Scott. 

1 . With regards to claim 1 , Scott teaches a method of programming a media-based 
device over a network, the method comprising: enabling an advertisement for a 
broadcast program to be provided on a first web site; enabling selection of the 
advertisement; and in response, allowing automatic programming of the 
media-based device to record the broadcast program (Scott teaches a design for 
playing a video in response to a webpage link. Scott's design allows users to 
click on a link (or banner) to download (equivalent to record) and view a TV file 
(program) on the computer or television (column 4, lines 30-46, Scott)). 
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2. With regards to claim 2, Scott teaches the method wherein the advertisement 
comprises a hyperlink to a second web site capable of accessing the 
media-based device, the hyperlink being embedded in the first web site (Scott 
teaches a design allowing users to click on links or banners (column 3, lines 60- 
67, Scott). When a link or banner is linked, it is inherent that the user will be 
redirected to another website. Whether that website has a webpage on it or data 
depends on the site itself). 

3. With regards to claim 3, Scott teaches the method, wherein enabling selection of 
the advertisement and allowing automatic programming of the media-based 
device are invoked by one click on the hyperlink (In Scott's design, when a user 
clicks on a link or banner, the device automatically downloads and plays the 
video (column 4, lines 30-46, Scott). This is equivalent to the claimed one click 
programming). 

4. With regards to claim 4, Scott teaches the method, further comprising: allowing 
the second website to monitor a count of a number of times the hyperlink is 
selected; and enabling the second website to periodically collect revenue from 
the first website based on the count (Scott's design has users click on links or 
banners and download content (column 4, lines 30-46, Scott). It is inherent that 
cookies are implemented in such a design. Furthermore, Scott goes on to state 
that user preferences are anticipated, meaning that user data is obtained and 
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managed. Hence cookies must exist. So the claimed traits exist within Scott's 
design). 

5. With regards to claim 5, Scott teaches the method, wherein the revenue 
comprises a percentage of advertising revenue associated with the 
advertisement (Scott's design has users click on links or banners and download 
content (column 4, lines 30-46, Scott). It is inherent that cookies are 
implemented in such a design. Furthermore, Scott goes on to state that user 
preferences are anticipated, meaning that user data is obtained and managed. 
Hence cookies must exist. So the claimed traits exist within Scott's design). 



6. With regards to claim 6, Scott teaches the method, wherein the media-based 
device comprises a video replay system (Scott's design has the video content 
downloaded (column 4, lines 30-46, Scott), it is thus possible for the video to be 
replayed). 



7. With regards to claim 7, Scott teaches the method, wherein enabling selection of 
the advertisement comprises: enabling identification of a user selecting the 
advertisement; and enabling authentication of the user with the media-based 
device (Scott's design has users click on links or banners and download content 
(column 4, lines 30-46, Scott). It is inherent that cookies are implemented in 
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such a design. Furthermore, Scott goes on to state that user preferences are 
anticipated, meaning that user data is obtained and managed. Hence user data 
is obtained through a login or setup method. So the claimed traits exist within 
Scott's design). 

8. With regards to claim 8, Scott teaches the method, wherein enabling 
identification of a user selecting the advertisement comprises: allowing 
identification of a cookie associated with the user; and enabling the cookie to be 
forwarded to the media-based device (Scott's design has users click on links or 
banners and download content (column 4, lines 30-46, Scott). It is inherent that 
cookies are implemented in such a design. Furthermore, Scott goes on to state 
that user preferences are anticipated, meaning that user data is obtained and 
managed. Hence cookies must exist. So the claimed traits exist within Scott's 
design). 

9. With regards to claim 9, Scott teaches the method, wherein the cookie is 
extracted from a client enabled to communicate with the first website (Scott's 
design has users click on links or banners and download content (column 4, lines 
30-46, Scott). It is inherent that cookies are implemented in such a design. 
Furthermore, Scott goes on to state that user preferences are anticipated, 
meaning that user data is obtained and managed. Hence cookies must exist. So 
the claimed traits exist within Scott's design). 
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10. With regards to claim 10, Scott teaches the method, wherein the cookie is 

extracted from a computer hosting the first website (Scott's design has users 

click on links or banners and download content (column 4, lines 30-46, Scott). It 

is inherent that cookies are implemented in such a design. Furthermore, Scott 

goes on to state that user preferences are anticipated, meaning that user data is 

* 

obtained and managed. Hence cookies must exist. So the claimed traits exist 
within Scott's design). 

1 1 . With regards to claim 1 1 , Scott teaches the method, wherein enabling 
identification of a user selecting the advertisement comprises: enabling linking of 
the first web site to a second web site; allowing navigation to the second web 
site; and in response, the second web site enabling prompting of a user for 
identification data (Scott teaches a design allowing users to click on links or 
banners (column 3, lines 60-67, Scott). When a link or banner is linked, it is 
inherent that the user will be redirected to another website. Whether that website 
has a webpage on it or data depends on the site itself. In addition, Scott goes on 
to state that user preferences are anticipated, meaning that user data is obtained 
and managed. Hence means for obtaining identification data are present). 

12. With regards to claim 12, Scott teaches the method, wherein enabling 
identification of a user selecting the advertisement comprises: enabling 
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determination of a URL for the first web site; and enabling determination of 
partner identification information associated with the first web site (Scott teaches 
a design allowing users to click on links or banners (column 3, lines 60-67, 
Scott). When a link or banner is linked, it is inherent that the user will be 
redirected to another website. Whether that website has a webpage on it or data 
depends on the site itself. In addition, Scott goes on to state that user 
preferences are anticipated, meaning that user data is obtained and managed. 
Obtained data is transferable). 

13. With regards to claim 13, Scott teaches the method, wherein allowing automatic 
programming of the media-based device to record the broadcast program 
comprises: enabling determination of a user associated with the media-based 
device; allowing navigation from the first web site to a second web site; and 
allowing the user to log into the second web site (Scott teaches a design allowing 
users to click on links or banners (column 3, lines 60-67, Scott). When a link or 
banner is linked, it is inherent that the user will be redirected to another website. 
Whether that website has a webpage on it or data depends on the site itself. In 
addition, Scott goes on to state that user preferences are anticipated, meaning 
that user data is obtained and managed. Hence means for obtaining 
identification data are present. Furthermore, Scott goes on to state that user 
preferences are anticipated, meaning that user data is obtained and managed. 
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Hence user data is obtained through a login or setup method. So the claimed 
traits exist within Scott's design). 

14. With regards to claim 14, Scott teaches the method, wherein the advertisement 
comprises a clickable online advertisement for a broadcast program to be aired 
(Scott's design allows for a link or banner (equivalent to the claimed 
advertisement) to be clicked for a video to be broadcast (column 4, lines 30-46, 
Scott)). 

15. With regards to claim 15, Scott teaches the method, where broadcast program 
comprises a television program (Scott's design allows for a link or banner 
(equivalent to the claimed advertisement) to be clicked for a video to be 
broadcast (column 4, lines 30-46, Scott). Television is simply a form of video). 

16. With regards to claim 16, Scott teaches the method, where broadcast program 
comprises a cable program (Scott's design allows for a link or banner (equivalent 
to the claimed advertisement) to be clicked for a video to be broadcast (column 
4, lines 30-46, Scott). Cable programs are simply forms of video). 



17. With regards to claim 17, Scott teaches the method, where broadcast program 
comprises a pay-per-view program (Scott's design allows for a link or banner 
(equivalent to the claimed advertisement) to be clicked for a video to be 
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broadcast (column 4, lines 30-46, Scott). Pay-per-view programs are simply 

forms of video). 

18. With regards to claim 18, Scott teaches the method, where broadcast program 
comprises a satellite-based program (Scott's design allows for a link or banner 
(equivalent to the claimed advertisement) to be clicked for a video to be 
broadcast (column 4, lines 30-46, Scott). Satellite-based programs are simply , 
forms of video). 

19. With regards to claim 19, Scott teaches a method of programming a 
media-based device to record content through a web based application, 
comprising: receiving a selection of an advertisement of a broadcast program to 
be aired; extracting identification information associated with a user making the 
selection and with broadcast program; accessing a source web service in 
response to the user selection received; logging into the source web service 
using the identification information; and the source web service programming the 
media-based device to record the broadcast program selected (Scott teaches a 
design for playing a video in response to a webpage link. Scott's design allows 
users to click on a link (or banner) to download (equivalent to record) and view a 
TV file (program) on the computer or television (column 4, lines 30-46, Scott)). 
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20. With regards to claims 20, 25 and 30, Scott teaches a method, wherein the 
media-based device records the broadcast program with one click from the user 
of the advertisement (Scott's design downloads (equivalent to record) the video 
(column 4, lines 30-46, Scott)). 

21. With regards to claims 21, 26 and 39, Scott teaches a method, wherein the 
advertisement comprises a clickable online advertisement for a broadcast 
program (Scott's design allows for clickable links and banners (column 4, lines 
30-46, Scott)). 



22. With regards to claims 22 and 27, Scott teaches a method, further comprising: 
collecting revenue based on the advertisement selected (Scott's design allows 
for clickable links and banners (column 4, lines 30-46, Scott). The claimed trait 
of collecting revenue is inherent in designs that access the Internet and make 
use of banners such as Scott's). 

23. With regards to claims 23, 28, 32, 34, 36 and'38, Scott teaches a method, 
wherein the media-based device comprises a digital video recorder (Scott's 
design downloads the video data and allows users to play and view that video 
content (column 4, lines 30-46, Scott). Figure 2 goes on to display how the 
design allows for storage and transceivers by which to retrieve and save video. 
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Hence the set top box usable in conjunction with a television is equivalent to the 
claimed digital video recorder (DVR)). 



24. With regards to claim 24, Scott teaches a computer-implemented method for 
controlling a media-based device through a virtual browser, the method 
comprising; the steps of the virtual browser: receiving a selection of an 
advertisement of a broadcast program to be aired; extracting identification 
information associated with a user making the selection and with the broadcast 
program; accessing an online web service using the identification information; 
and invoking the media-based device to record the broadcast program selected 
(Scott teaches a design for playing a video in response to a webpage link. 
Scott's design allows users to click on a link (or banner) to download (equivalent 
to record) and view a TV file (program) on the computer or television (column 4, 
lines 30-46, Scott)). 

25. With regards to claim 29, Scott teaches method for programming a media-based 
device that is network enabled, comprising: receiving a user command that 
causes a first server to access a second server, the first server transmitting 
identifying information of the user to the second server; the second server 
authenticating the user based on the identifying information; the second server 
accessing the media-based device to program the media-based device with the 
identifying information (Scott teaches a design for playing a video in response to 
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a webpage link. Scott's design allows users to click on a link (or banner) to 
download (equivalent to record) and view a TV file (program) on the computer or 
television (column 4, lines 30-46, Scott)). 

26. With regards to claim 31, Scott teaches the method, wherein the advertisement 
identifies a broadcast program to be aired, and the identifying; information 
comprises data related to the broadcast program (Scott's design allows for the 
banner or link to advertise the ad and when clicked, allows the user to view the 
video commercial (column 3, lines 60-67, Scott)). 

27. With regards to claim 33, Scott teaches a system, comprising: a client side 
system enabled to allow selection of an online advertisement for a broadcast 
program while navigating a first web site; and a server side system enabled to 
automatically program a media-based device to record the broadcast program, 
the media-based device communicatively coupled to the server side system over 
a network in response to the advertisement being selected (Scott teaches a 
design for playing a video in response to a webpage link. Scott's design allows 
users to click on a link (or banner) to download (equivalent to record) and view a 
TV file (program) on the computer or television (column 4, lines 30-46, Scott)). 

28. With regards to claim 35, Scott teaches a browser program product for 
programming a media-based device over a network, the browser program 
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product stored on a computer readable medium and adapted to perform the 
operations of: enabling an advertisement for a broadcast program to be provided 
on a first web site; enabling selection of the advertisement; and in response, 
allowing automatic programming of the media-based device to record the 
broadcast program (Scott teaches a design for playing a video in response to a 
webpage link. Scott's design allows users to click on a link (or banner) to 
download (equivalent to record) and view a TV file (program) on the computer or 
television (column 4, lines 30-46, Scott)). 

29. With regards to claim 37, Scott teaches a computer server program product for 
programming a media-based device over a network, the computer server 
program product stored on a computer readable medium, and adapted to 
perform the operations of a virtual browser, comprising: receiving a selection of 
an advertisement of a broadcast program to be aired; extracting identification 
information associated with a user making the selection and with broadcast 
program; accessing an online web service using the identification information; 
and invoking the media-based device to record the broadcast program selected 
(Scott teaches a design for playing a video in response to a webpage link. 
Scott's design allows users to click on a link (or banner) to download (equivalent 
to record) and view a TV file (program) on the computer or television (column 4, 
lines 30-46, Scott)). 
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30. With regards to claim 40, Scott teaches the method wherein allowing automatic 
programming of the media-based device to record the broadcast program, further 
comprises: allowing detection of whether the user selected the advertisement 
previously; and in response to the user previously not selecting the 
advertisement, enabling the second web site to communicate with the media- 
based device to record the broadcast program (Scott teaches a design for 
playing a video in response to a webpage link. Scott's design allows users to 
click on a link (or banner) to download (equivalent to record) and view a TV file 
(program) on the computer or television (column 4, lines 30-46, Scott). If the site 
is cached (was previously selected), the second server is not contacted; instead 
data is obtained from the cache. If the site is not cached (the user did not 
previously select the site), the second server is contacted (column 7, lines 44-51, 
Scott). 

Remarks 

The preliminary amendments have been reviewed but for the most part simply add 
clarity to the claims and do not change the scope of the claims. For this reason, the 
previous prior art can still stand and where necessitated, the office action has been 
revised to address the additional claimed traits. The claimed invention, as currently 
written, lacks novelty due to the Scott prior art presented. Should further details be 
available to further illustrate the claimed invention's novelty, the examiner encourages 
the applicant and their representatives to amend the claims to reflect such features. 



Application/Control Number: 09/972,424 
Art Unit: 2145 



Page 15 



Conclusion 



The prior art made of record and not relied upon is considered pertinent to 



applicant's disclosure. 

• Boyer et al (US Pat No: US006268849B1). 

• Ranganetal(USPatNo: US006154771A). 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Azizul Choudhury whose telephone number is (571) 
272-3909. The examiner can normally be reached on M-F. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Jason Cardone can be reached on (571) 272-3933. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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